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 Introduction.   
In terms of its objective accomplishment, the effectiveness of a method is determined. An efficient communication mechanism, therefore, is one that has attained its objectives. Communication is efficient where there are no communication barriers. The message should be full and simple.  Communication should always be in accordance with the company's goals, pogrammes and policies. In order to be successful in the modern society and in the business field, while communicating, one must have these values. In order to help communicate efficiently in various areas, certain skills can be developed by a person with time. The principles of effective communication are described below. 
Principle of clarity is important to explicitly spell out the idea or meaning to be conveyed. In such a way that the recipient knows the same thing the sender wishes to communicate, it should be worded. The message does not include any uncertainty. It should be held in mind that the words do not speak for themselves, but the meaning is provided by the speaker. The same answer will elicit a clear message from the second group. It is also important for the receiver to be familiar with the language, underlying assumptions, and communication mechanics, (Toman, & Shindler, 2016, p. 111)
Secondly, the principle of consistency, implies that communication should be compatible with, and not in conflict with, the organization's strategies, plans, programmes and goals. There would be uncertainty in the minds of subordinates if the messages and communications are in conflict with the policies and programs, and they will not properly execute them.
The principle of adequacy implies that the recipient should be adequate and thorough in every way. More than or less than the necessary information is dangerous. Sufficiency of information is important in the business context. Sufficiency would depend on the skill of the receiver. If a receiver is able to pass on more information, few words can be used. On the opposite, more information in the event of a less competent receiver will be a requirement, (Lewis, et al, 2014).
In addition, the principle of concreteness is also essential. Effective communication should be clear. In communication, a stable mentality is important. In sending messages, being concrete implies being definite. A message doesn't have to be round about. What you intend to say must be explained in the message. One should limit the use of needless terms that cause uncertainty in the mind of the reader.
Subsequently, in accordance with the principle of consideration, consider yourself as a recipient rather than as a sender when communicating. Write the same words you would want in the case of a message. When sending the message, consider the receivers' needs and specifications. Consider the priority of the opposite individual the highest. To prevent misunderstandings, listen carefully to the recipient. Some suggestions, such as the use of courteous and kind words, recognizing the needs of the receivers in your mind and being friendly while composing a message will be of importance in satisfying a recipients’ requirements,  (Gronbeck, et al, 2016).
Lastly, the principle of correctness is essential while communicating in order to gain the confidence of the recipient. So that the reader will understand it correctly, the message should be factual and accurate. Spellings in messages and terms in speech should be fairly right to be understood. Correctness raises the reputation in communication. Ridiculous reports and phrases confuse people and often the company suffers a huge loss.
Conclusion.
In conclusion, in the creation and sharing of ideas and opinions, effective communication skills play a key role. It helps to make the right choices when communication is based on these values. Effective communication improves activities within an organization. A client's satisfaction of communication needs help to improve an organization by efficient communication. Good communication also increases the efficiency of the services an organization provides. When timely and proper direction is provided to the workers, they will obey and maximize quality and quantity. Time and resources are saved by the prompt transformation of thoughts and ideas. It also strengthens collaborations between an organization and its clients.
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